
Social media vs website: where to invest? 

 

In a digital and numerical era, the online presence became an essential key part of the success 

of a business. But between so many digital platforms, how do you know which one is more 

suitable for your business? 

Most of the entrepreneurs are focused in social network such as Facebook and Instagram as 

online Marketing tools, leaving behind one allied that can be more beneficial: the website. 

Effectively, a big part of the Portuguese companies has the website domain registered, but when 

you click on the link messages such as “coming soon” or “under construction” eventually show 

up and inform us that the site is “temporally” unavailable. In fact, a major part of the 

entrepreneurs does not plan at all to put it back to work in the next few days. But are the social 

media the most suitable tool to grow in the virtual universe?  

It’s a fact that social media is, without doubt, a simpler solution (the easy to create an account, 

the fact that they’re free, the possibility to increase the visibility and gather a community), but 

they are limited, they have a limited design and service, the visibility is segmented, the free of 

charge is not that free (for example, to increase the post views), besides that your account is not 

100% yours (your Facebook posts are not yours, not even their results).  

On the other hand, the website is the most complex version, it requires a bigger investment, and 

around which is more difficult to gather a community. However, it’s unique, the design is 

suitable with your image, the services are not limited, there is a target market defined, there’s 

an additional visibility and the focus is in your products and services. Besides the credibility and 

authenticity factor and being a 24h hour open store every day, in an international approach the 

website will be the first way for a potential client or partner to get to know better your company 

and to create an opinion about your business. So, if you want to receive the public attention, 

you should not choose either one of them but the two, they are complementary services and 

the social network is an extension of your website.   

In the XXI century everything should be as more accessible as possible. “Simplicity is the soul of 

efficiency”, the simpler the communication is, the more effective it will be. 

 


